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High Expectations + Stakeholder Sentiment + Scrutiny = New Normal

• 70% of consumers believe companies should 

talk about how they address social 

environmental issues continuously throughout 

the year rather than during occasional moments 

in time.

• 65% of employees say companies have a 

responsibility to speak up even if the issue is 

sensitive or controversial.

• Nine in 10 investors believe a company has a 

responsibility to play a role in addressing 

societal problems.

• Trust rises across most industry sectors.

7 in 10 employed adults in 

the U.S. agree that 

companies should respond 

to social issues.

5:1 adults say it would make 

them more likely to want to 

work for a company that 

advances social justice 

through investments, 

donations, and advocacy.

4:1 workers want to be a part 

of a business that promotes 

social justice internally 

through workplace policies 

and practices.
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Overview

Moving Beyond Crisis to 

Action: A Social Justice 

Guide for Business offers a 

roadmap for corporate 

executives and practitioners 

to go beyond flashpoints 

and blowback, and to avoid 

performative efforts, by 

offering a proactive, enduring 

approach to social justice.

The interaction between business and social justice is

evolving, and this guidance serves as the basis to spark

dialogue and collaboration with urgency and purpose.

Source: https://socialjustice.bsr.org/how-companies-engage
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I. How do companies 

currently engage on social 

issues?

Section 1 describes the key 

forms of social engagement 

by business as it has evolved 

to identify future engagement 

strategies.

Source: https://socialjustice.bsr.org/how-companies-engage
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II. What is a corporate social 

justice approach?

Section 2 defines the terms and 

provides a framework to help 

businesses address social justice 

issues

1. Existing framework based on 

distinct approaches to social 

justice

2. Clarifies the distinctions 

between business as usual and a 

social justice approach

3. Examples of how to apply a 

social justice approach to 

strategy development and 

implementation.

Source: https://socialjustice.bsr.org/social-justice-approach
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III. What can companies do 

to advance social justice?

Section 3 spotlights challenges 

companies face as they build 

their engagement strategies and 

offers high-impact, actionable 

recommendations for overcoming 

barriers while minimizing risk.

Source: https://socialjustice.bsr.org/advancing-social-justice
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It should be required 

reading for businesses.

A CEO can't say they don’t want to do 

accounting. A CEO can’t say anymore they 

don't care about social impact. 

It’s a dereliction of duty.

The focus on process and power is great 

and cannot be overstated.
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What’s Next

Date Engagement Action

March 6, 2024

1PM ET

Resilience Amidst the Backlash: Navigating 

Current Challenges Facing DEIA Initiatives

(BSR Member Webinar)

Complete online 

registration at 

BSR Events 

website.

March 25, 2024 Guide Launch Download Survey Complete upon 

receipt.

April 2, 2024

2PM ET

CBSJ Guide Launch Office Hours

(BSR Member Engagement)

Reach out to 

Jarrid Green at 

jgreen@bsr.org to 

receive invite.

Ongoing Contact Us

Let's discuss ways we can help your team.

Subscribe to the CBSJ newsletter. 

Reach out to 

Jarrid & Jen

jgreen@bsr.org & 

jstark@bsr.org

Subscription Link

https://www.bsr.org/en/events/resilience-amidst-the-backlash-navigating-current-challenges-facing-deia-initiatives
https://www.bsr.org/en/events/resilience-amidst-the-backlash-navigating-current-challenges-facing-deia-initiatives
mailto:jgreen@bsr.org
mailto:jgreen@bsr.org
mailto:jstark@bsr.org
https://www.bsr.org/en/hello/subscribe
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https://twitter.com/bsrnews
https://www.facebook.com/BSRorg
https://www.linkedin.com/company/bsr-business-for-social-responsibility-
https://www.instagram.com/bsrorg/
https://www.youtube.com/user/BusinessSocialResp

	Slide 1
	Slide 2
	Slide 3: 01
	Slide 4: High Expectations + Stakeholder Sentiment + Scrutiny = New Normal 
	Slide 5: 2020:  Era of Corporate Social Justice Begins?
	Slide 6: What Flashpoints  Really Are About....
	Slide 11: 02
	Slide 12:  Overview 
	Slide 13:  I. How do companies currently engage on social issues? 
	Slide 14: II. What is a corporate social justice approach?
	Slide 15: III. What can companies do  to advance social justice?
	Slide 16
	Slide 22: 03
	Slide 23
	Slide 24: Thank You

